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LEVEL 5 - Regulatory

« Enforces regulatory requirements
« Serves as the requlatory repository
« Authoritative source of regulated serial numbers
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Platform

LEVEL 4 - Control & Compliance

« Ensures compliance reporting & traceability
» Generates& manages serial numbers for L2/L3
« Verifies the integrity of submitted data

LEVEL 3 - Site

» Manages all line systems at the site
* Processes Shipments
* Requests serial numbers from L4

LEVEL 2 - Line

. ANTARESVISION

» Applies & prints serial numbers on packages
» Packs products for shipping & distribution
H er b WO n g b » Requests serial numbers from L3/L4
Chief Customer Officer

hwong@rfxcel.com | LEVEL 1 - Devices

» Devices on packaging line: barcode printers,
labelers, cameras, scanners, etc.
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Key Takeaways

Changing Consumer Expectations
Traceability & Emerging Trends
Use Cases & Examples




Consumer Expectations are Changing

pi:. ANTARES VISION
# GROUP

Generation

Year Born
Age Range in 2024
Population (Global)

% of Global
Population

Life Defining Events

Communication
Style

Key Technology

Music
How They Get
Around

Current Living
Situation

1928 — 1945
79 — 100+
0.2 billion

3%
World War 1 & 2
Great Degpression
Electriﬁliances
Letter

Car

Jazz
Swing

‘55 Ford Thunderbird

Retirement Home

1946 — 1964
60— 78
1.1 billion

15%

Cold War

Moon Lgnding
Transis vented
TeIeC?p one

TV

Elvis
The Beatles

SUV/Minivan

1965 — 1980
44 — 59
1.4 billon

18%

End of Cold War

Live Aid
Person@ymputer
AN

-

EmSeMS

PC

Queen
Madonna

Bicycle/Car

sGemiDetachedindle, Pew I?Ssear% Bryce Fe |ste|n Van

House

par men

Millennials

1981 — 1995 1996 — 2016
29— 43 8 — 28
1.7 billion 2.5 billion
22% 32%
COVID 19
2L At_tacks_ MeToo/LGBT
Global Financial
: Mo ent
Soc&se dia Electri verless
Cars
Instantgessage Emoijis
Smartphone AR/VR
Beyonce Billie Ellish
Coldplay Justin Bieber
Uber/Lyft Mom'’s Prius

|tg Fair — varous urces,

ring an t ent Parent’'s House
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AVG’s Product Vision

“We want to make
products that speak”

Emidio Zorzella — Founder, Antares Vision Group

The Power of Trustparency ™
Enabling your Products to Tell their Story
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The Power of Trustparency ™

Traceability lets
your

product tell its Story

End-to-End Supply Chain

A Digital ID gives
Life to your products

Manufacturing Operations

/j;pﬁ’jo"pu ;;»ZES»%»@




Gartner Hype Cycle

A technology breakthrough

Innqvatlon kicks things off. Early proof-
Trigger of-concepts & media interest.
Peak of Early publicity produces

success stories—often
Inflated

Expectations

accompanied by scores of
failures.

Trough of | |nterest wanes as technology
Disillusionme fail to deliver. Producers of
nt the technology shake out.
Slope of More instances of how the
- tech benefits the enterprise
Enlightenme become more widely
nt understood.
Plateau of Mainstream adoption takes

Productivity

off. Technology's applicability
& relevance are paying off.

EXPECTATIONS

JA Energy

UBI Blockchain
Internet Ltd

20,445%

Long Island
Iced Tea Corp
Long
Blockchain
Corp
458%

CrytoKitties

May 22, 2010
2 Papa John’s
Pizza for 10K
BTC ($41)

As of September 2020

Innovation Peak of Inflated Trough of Slope of
Trigger Expectations Disillusionment Enlightenment

TIME

Plateau of
Productivity



EXPECTATIONS

Gartner Hype Cycle

Hype Cycle for Supply Chain Execution Technologies

Warehouse Picking (Humanoid) Robots
Immersive Experience in Logistics

Transportation Forecasting Blockchain in Logistics and Transportation

Warehouse Resource Optimization

Warehouse Execution Systems Web-Based Logistics Portals

Returns Management

Digitized Freight Networks (Road)
Warehouse Labor Forecasting Collaborative In-Aisle Picking Robots
Autonomous Trucks /&

Autonomous Mobile Robots (Transport)

Multirobot Orchestration

Digital Twins
in Warehousing

*, Robotic Goods-to-Person Systems

‘ Serialization

o

7" Warehouse Control Systems

Real-Time Transportation
Visibility Platforms

Supply Chain Convergel
Warehouse Simulation

and Modeling Last-Mile Delivery Solutions
Engineered Robotic MHA Systems | Ring Scanner
Innovation Peak of Inflated Trough of Slope of Plateau of

Trigger Expectations Disillusionment Enlightenment Productivity

/—

Indoor Location for Assets

Hype Cycle for Life Science Manufacturing, Quality and Supply Chain

Cold Chain as a Service
uDI
Generative Design
Blockchain in Life Sciences

Immersive Experience in
Manufacturing Operations

3D Printed Drugs

loT-Enabled Laboratory

Bioprocessing Informatics

Immersive XR Life Science \

\

Smart Factory
T?c.h TranAsfer'Services Electonic Batch
Gene Therapy /. Digital Validation Tools Records
life Science Py Analytical
Platform ocess Analytical e
SaaS LIMS Technology
Enterprise Laboratory ELN
Informatics
. Digital Twin
\ - Quality by Design Track and Trace
SaaS ELN
" loT Platform
Compliant GxP  * QMS Applications
Cloud Services @ - CS0S
Predictive Analytics Asset Performance Management
MOM Application SaaS-Regulated CSP
Suites As of July 2021
Ihovation Peak of Inflated Trough of Slope of Plateau of
Trigger Expectations Disillusionment Enlightenment Productivity

As of July 2021




Gartner Hype Cycle — Serialization/Track &

Trace

“A new
generation of

solutions
is exploiting many of
the serialization
capabilities previously
deployed to meet
track-and-trace
compligce mandates
in th(—:ﬁ@rﬁrﬂces

sector...”

EXPECTATIONS

Life Sciences
Track & Trace
(Serialization)

As of September 2020

Innovation Peak of Inflated Trough of Slope of Plateau of
Trigger Expectations Disillusionment Enlightenment Productivity

TIME
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Drivers for Trustparency™

Compliance

Government Regulations
Commercial Mandates
Spend to Stay in
Business

Cconsumer
S

Consumer Loyalty
Consumer Insight
Spend to Make
Money

Operations
Supply Chain
Brand Protection
Spend to Save
Money



Trustparency™ Across the Supply Chain
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Big Berry Brand

98% Accuracy

For maximum association

Each box of berries should

sell the next box
CEO, Big Berry Brand

Global brand selling almost 2 billion boxes
of berries annually

Grow multiple varieties of the berries to
find the best berries

Have no idea which is the best berry
variety based on consumer feedback

Use unique QR Codes to all link consumer

feedback to the box of berries, variety, farms >1 Sec/Clam Lower Cost
(and even harvester) To minimize disruption Consumer-grade devices
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4000+ Farms

Procurement &
Logistics
Support Processes
New Opportunities
« FSMA
New Variety Monitoring
Targeted Recall
Consumer Engagement

Continuous Improvement

Newest Industrial
Grade Devices
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% CGlobad CWines’

One of the largest wine producer in the

world Goals of Trustparency

; B : 4 Initiative
T : acres ' . '
ey own Sl -y » Understand Buying

Market approx 100 different wine Batterns
brands across the world

= Engage with their Consumers
Produce over 3% of the world’s annual

supply of 35 billion bottles. * Provide New Experiences

m Wine m Beer m Flav Malt Bev Hard Seltzers Hard Cider m Spirits RTD Spirits

49% Flavors Convenience

~20% dropintop -7 Flavor seek « Online Shopping
mindshare from 65+ « Traditional Right Pack/Size
to all younger + New/Different
consumer bands :
Experience Values Based
/ - « Healthier choices
29?”’ . Authentlcny « Desire fOf transparenc
28% . parency
I | I
65+

Total Beverage \ & fO Premiumization

Alcohol « Drinking better
. i [ il

More cross category drinkers Consumers Trends not necessarily more

30% ity
|| | || « Exploration / Discovery » Sustainability

* Entertainment + Corporate Social Responsibility
21-34 35-44 45-54 55-64

Source: Industry Overview by Zepponi & Company & Brager Beverage Alcohol
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Tracking is In
progress with

many lessons
learned so far

Evaluating
opportunities for
new
engagement
with consumers

Sweepstakes
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Restaurants &
Bars
Restaurants, bars,
event venues,
caterers

Retailers
General & specialized
stores (physical & web)

Events
Concerts, sports,
business/private
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Q&A

Herb Wong

Chief Customer Officer
hwong@rfxcel.com

© 2021 Antares Vision Group. This presentation, including any supporting materials, is owned by
Antares Vision Group and is for the sole use of the intended Antares Vision Group audience or other
intended recipients. This presentation may not be further copied or distributed without express written
permission of Antares Vision Group.
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