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Trust in American Institutions

TRUST IN AMERICAN INSTITUTIONS

How much do you trust the following people and organizations to do the right thing? [ Percent respondents who say "some" or "a lot"]
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Source: The COVID-19 Consortium for Understanding the Public’s Policy Preferences Across States (A joint project of: Northeastern University, Harvard University, Rutgers University, and Northwestern University)
www.covidstates.org - Created with Datawrapper



Trust in American Institutions I{UTGERS

TRUST IN THE FOOD AND DRUG ADMINISTRATION BY AGE (FDA)

How much do you trust the following people and organizations to do the right thing? [ Percent respondents who say "some" or "a lot" |
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Source: The COVID-19 Consortium for Understanding the Public’s Policy Preferences Across States (A joint project of: Northeastern University, Harvard University, Rutgers University, and Northwestern University)
www.covidstates.org * Created with Datawrapper
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Digital distribution of food recalls I{UTGERS
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Data Sources RUTGERS

* OpenFDA API & FDA iRES API

* Twitter/X & Meltwater.com RECALL

Time: July 2022 — July 2023

Data I: All posts from @US_FDA,
@FDARecalls, & @FDAFood
(N=3,919).

CANCEL

Data Il: Posts engaging with
@FDARecalls (N=39,997)

FDA press release posts: 288
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Descriptive information mJTGERS

Number of FDA recall posts (Twitter/X)

@FDAFood H
@US_FDA =

Time: 07/01/2022-07/01/2023, posts matched to press releases using FDA iRES API




Views of recall posts @p RUTGERS

Views of recall posts by account (Twitter/X)

B Median Views

@US _FDA _
B Mean Views
1,779

Time: 07/01/2022-07/01/2023 Views obtained from Twitter through Meltwater..
Posts were matched to press releases using the FDA iRES API.



Views by image type FQJTGERS

Views of recall posts by image type (Twitter/X)

B Median Views B Mean Views

Recall sign (30%)

Product image (70%)

7,614

Time: 07/01/2022-07/01/2023 Views obtained from Twitter through Meltwater.
Posts were matched to press releases using the FDA IRES API.



Distribution of engagement FQJTGERS

Distribution of engagement with FDA recall posts
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Engagement includes likes, reposts, and quote posts.



Recall categories FQJTGERS

Views of recall posts by category (Twitter/X)

12,875
Drugs & Supplements (1%)

Medical Devices (6%)
9,679

Animal & Veterinary (13%)

B Median Views

Food & Beverages (77%) B Mean Views

7,442

Time: 07/01/2022-07/01/2023 Views obtained from Twitter through Meltwater..
Posts were matched to press releases using the FDA iRES API.



Recall categories 52w FQJTGERS

Engagement with recall posts by category (Twitter/X)

Drugs & Supplements (1%)

Medical Devices (6%)

i -9
~J

Animal & Veterinary (13%)

B Median Engagement
Food & Beverages (77%)

B Mean Engagement

Time: 07/01/2022-07/01/2023 Engagement includes likes, responses & reposts.
Posts were matched to press releases using the FDA IRES API.



Recall class FQJTGERS

Views of recall posts by class (Twitter/X)

B Mean Views B Median Views

Class | 7,902

(59%)

Class Il
(36%)

Class llI
(5%)

Time: 07/01/2022-07/01/2023 Views obtained from Twitter through Meltwater.
Posts were matched to press releases using the FDA iRES API.



Recall location

RUTGERS

Views of recall posts by location (Twitter/X)

B Mean Views B Median Views

National
(13%)

Regional
(87%)
4,870

Time: 07/01/2022-07/01/2023 Views obtained from Twitter through Meltwater.
Posts were matched to press releases using the FDA iRES API.

Engagement with recall posts by location (Twitter/X)

B Mean Engagement B Median Engagement

National
(13%)

Regional
(87%)

Time: 07/01/2022-07/01/2023 Engagement includes likes, responses & reposts.
Posts were matched to press releases using the FDA iRES API.



Predictors of engagement IQJTGERS

Engagement with FDA recall posts on Twitter (X)

Reach (# followers, log) - : —@—
Sentiment: Neutral (vs. Negative) - :.
Sentiment: Positive (vs. Negative) - ; L
Image: Sign (vs. Product photo) 4 .:
Product: Cosmetics - : &
Product: Drugs/Supplements 4 : o
I
Product: Food/Beverage - : L
Product: Animal/Vet 4 : L
Reason: Bacteria : @
Reason: Undeclared allergen @ i
Reason: Harmful substance - 4 :
Reason: Foreign objects - : @
Reason: Fungus [ ] E
Reason: Other 4 : @
Reason: Virus i ®
Status: Ongoing - %E*.ﬁ
Status: Terminated 4 ID
1
Class Il (vs.]) 4 o
Class Il (vs.l)q E.
Location: State (vs nationwide) 1 —.—:—
|
1 0 1 2 3

Estimate Size



Over-time trends mJTGERS

Views of recall posts over time (Twitter/X)
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Over-time trends mJTGERS
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Engagement with recall posts over time (Twitter/X)
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CONTACT US:

William K. Hallman, hallman@sebs.rutgers.edu

Katherine Ognyanova, katya.ognyanova@rutgers.edu
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